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ACCEUIL ET BIENVENUE 17h30 - 18h05

AG E N D A ANALYTICS LANDSCAPE
Scott Carr, KPMG
18h05 - 18h20

CLASSIFICATION PREDICTIVE MODEL

Rheaume Gagnon, Molson Coors

18h20 - 18h50
ASSISTED MODELLING DEMO
Chris Smallwood, Alteryx

18h50 - 19h20
INSPIRE 2019 RECAP

Molson Coors, Air Canada
19h20 - 19h30

Q&A ET RESAUTAGE 19h30+
alteryx |



BON
ANNIVERSAIRE!

HAPPY 1 YEAR
ANNIVERSARY!
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Product

Recommendation

Customer Churn
Analysis

Fraud

Prevention

Market
Forecasting

Sales Lead
Prioritization

Pricing

Product Success
Prediction

Predictive
Maintenance

Sports
Betting

Election
Prediction
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564

Virtually every aspect of data management, analytics content,
application development and sharing of insights 1s using
machine learning techniques to automate or augment manual
tasks, analytics processes and human 1nsight to action. s

— Gartner, Top 10 Data & Analytics Technology Trends That
Will Change Your Business

The Thrill . 7
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Do you recognize any of these models?
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J. Ross Quinlan 1975 Joseph Berkson Fix & Hodges, 1951

(1944)
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What is changing?
3 Major Factors:

More and Better Data

Improved Processing Power

Democratized Information
and Tools

alteryx

The Thrill
of Salving
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Figure 1. Magic Quadrant for Data Science and Machine Learning Platforms

Source: Gartner (January 2019)
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GETTING
READY FOR
DRAFT SEASON

CUSTOMER PRIORITIZATION
USING PREDICTIVE MODELING

e Thr II
fSI
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RHEAUME.GAGNON@MOLSONCOORS.COM

alteryx

The Thrill
of Salving

NAME: Rheaume Gagnon
ABOUT ME: Proud Dad of Twin kids & Twin Dogs.

CAREER:
12 Years in Finance & Revenue Management at Molson Coors.

WITH ALTERYX I CAN...
Dampen the “noise” and focus on what matters.

WHEN I USE ALTERYX, I FEEL...
I activate my Citizen Data Scientist Super Powers! Let’s do this!

2019 ALTERYX GOALS:
Achieve Core Certification — DONE!

BONUS: Squeeze in an Advanced Certification for Christmas!

©2019 Alteryx, Inc.
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WE’RE NOT THE A’S BUT...

Need to secure commercial agreements to secure sales.

*  Our key customers get offers from competition.

* Build quantitative prospect evaluation model.
* Limited Resources:

* Time : Reps & Prospection Hours * Identify higher potential prospects.
* Financial: Revenue & Profits Targets

*  Optimize resource allocation based on prospects
* Prospect evaluation mostly based on intuitive/biased data. prioritization.

* Big Names cost Big Money, but don’t perform equally

e NOOTHER ALTERNATIVE:
Must replace Star Player by another Star Player

The Thrill
a. .te ryx of Solving ©2019 Alteryx, Inc. ©2019 Alteryx, Ing. 14



- PROJECT X-RAY WILL HELP!

INPUTS PROCESS

Government Licensees Database Identify Model Benchmark

CENSUS data. Bring in predictive fields to Benchmark

data (Census, RACJ Fields)
Internal Sales History Database

Data Investigation
Google Places API.
Model Tournament & Selection

New prospects scoring

Match best prospects to active customers

alteryx |

OUTPUTS

Prioritized customer list providing
volume potential for specific location.




ROCESS TO

Identify Model Benchmark

Add predictive fields to Benchmark data
(Census, Gov, API)

Data Investigation
Model Tournament & Selection
New prospects scoring

Match best prospects to active customers

©2019 Alteryx, Inc.
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DEFINE

KEY-LEARNTNG 1: DATA PREP - Exclusive MCC Customers Yearly Avg Volume
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POWER OF DEMOGRAPHICS
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AFRAID, MAKE THAT CALL!

=1 API Query Building =z
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Final Category Matching & Display
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TAKEAWAYS

MOLSON€¢oois

* Bonify starting dataset with potentially predictive fields using Demographics or the power of Internet through APIs.

* Predictive modeling is not that hard sometimes... (I can do it)
* Define the variable to predict
* Seek support from SME to understand where to start from.

* Follow key DI process, make sure you understand outliers.
* Download and use the Cross-Validation Tool for stronger model confidence.

* Use YOUR Citizen Data Scientist Super Powers to make a difference within your organization.

CHEERS!

Lt The Thril
'a. e ryx of Solving ©2019 Alteryx, Inc. 22



ASSISTED
MODELLING
DEMO

Chris Smallwood
Sales Engineer
Alteryx

The Thrill
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INSPIRE
NASHVILLE
2019

Air Canada, Molson Coors

The Thrill
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ALTERYX
COMMUNITY
UPDATES

The Thrill
ryx of Solving *This meeting is being recorded and will be shared on the User Group page.
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ALTERYX

#NSPIRE

U. AMPLIFIED - 2019

REGISTRATION IS OPEN

LONDON
14-17 OCT 3

ALTERYX.COM/INSPIRE-EUROPE-2019

l . - -~ — —— .- Y
- -~ —
‘ > - -
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Inspire: Grand Prix Europe

The Grand Prix is back at Inspire
2019 in London!
— Prelims will be held virtually the week of September 27
* One hour webex

» Similar format to the Weekly Challenges on
community

* Encourage all of your colleagues and User Group
members to give it a shot — nothing to lose and glory
to gain!

— Top 4 racers will compete in an elimination style Final on
Thursday, October 17t

.4)4/

We need your help to get our best
European users registered to compete in a * No Aces or Partners (UG leaders are not excluded!)
preliminary race (see Community Blog) e There is a chance for Ace/Partner participation -

contact GrandPrix@alteryx.com 1f you’re interested!

alteryx| s


mailto:GrandPrix@alteryx.com
https://community.alteryx.com/t5/Analytics-Blog/Registration-for-the-2019-Grand-Prix-Europe-is-now-open/ba-p/439068

SHARE YOUR 2019 ALTERYX E:tl: I"I
ANALYTICS ' "-"r

ALTERYX EXCELLENCE .
AWARDS

U S E CAS E S Your story. Your impact. Rewarded.

HOW TO PARTICIPATE

Login to the Alteryx Community

=

Navigate to Alteryx Use Cases %W@ COLLECT THE REWARDS

Submit Your Use Cases by April 30" 2019
to qualify for an Award

Free pass to Inspire Europe 2019 or
Inspire US 2020

Award presented on main stage

2

4. Include supporting workflows, apps or
macros to increase your chances to win!

Grand Prize
Winners

Excellence Awards Hall of Fame

May 15%" - Final winners selection Bl Commuityy Bage

. Pick from the Alteryx Swag store
June 10-14t%" — Winners announced at

Inspire 2019 in Nashville

Questions? advocacy@alteryx.com

alteryx | e



E > d Lt e ryx | COMMUMITY Search the Community

o,

DISCLESIONS

Y Discrerinng

CON (THF ATEDYY
ect eers lout fa ammunity.
t Top Tahl- “omn Comblnations

SETUP & CONFIGURATION
Designer & Server: install, configure, deplay, and conguer!
Labest Topic: Tameat as a Web Server

DA JURCES

Cal ors, databases, files, hives, clusters, oh my! ive ‘ c 0 M M U N I TY. A LT E RYx ™ c O M

\ ypic: Hive upload is @king so long

L iER! 3N & BLENDING
Presp, parse, suny i, append, and blend your datal
Latest Tople: Use the results from the previous query ba guery frem different databa...

* Find answers quickly

ADVAMNCED ANALYTICS

Pr " = 1 De T hawie C ' 1 C Share your kl’lOWlCdgC

La SR R

Al IECT o COIlIlCCt Wlth pecers

share, and co ate on macrog - " dashboards

4 i P e _ * Discover new Alteryx use cases
& Knowedee T  Submit your bright ideas
- - * Read msightful blogs

2 modules, and apps!
La Dpicz b g Data T ans Betwesn ServerScheduler and Local Ma,_.
o * Develop tools, macros, and apps
AL, 4ES
LEarm lives ;s CAN FEVETAEE fuvcn yX IN Yo ofganIization,
Latest Topic: Predict Diabetes Risk

Q Ideas

ALTERYX PRODUCT IDEAS
Got ideas? Collaborate with peers & shape the future!

=t [y

orded and will be shared on the User Group page. ©2019 Alteryx, Inc.
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ACADEMY

ALTERYX ACADEMY

* Interactive lessons

* Live training

*  Weekly challenges

* Product certification — Now on demand!

community.alteryx.com/training

orded and will be shared on the User Group page. ©2019 Alteryx, Inc. Ry




—{d)
GOT A 1

WEEKLY

CHALLENGE
IDEA? We’re always looking for new challenge
- ’ s

ideas. If you’ve got one, we’d love to hear it.

SUBMIT YOUR IDEAS!

Send your 1deas to:
ACADEMY @ALTERY X.COM

e Thr II
fSI
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LOCAL USER
GROUPS

* Meet your local Alteryx community
* Build your network

* Share ideas with your peers

* Learn tips and tricks

Events calendar:

community.alteryx.com/usergroups

Y a5
Wmeeti.ng is bging recorded and will be shared on the User Group page. ©2019 Alteryx, Inc.
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INDUSTRY
I DEPARTMENTAL
JUSER GROUPS

» Heather Harris, Tuknik Slolleen Hayes, ‘Re'mord\ﬂ)'é‘anna Sangliez,\"lﬁ * J om & Subscrlbe

 (Customer use cases

User Group Leaders:

* Alteryx scalability
* Follow discussions

* Post on the page

Contact for more details:

cshernaman@alteryx.com

corded and will be shared on the User Group page. ©2019 Alteryx, Inc.
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MEETING ROUND
UP IS LIVE! y =

[ ) C atch up On mi S S e d E!.Lteryx ‘ COMMUNITY Search the Community All community
" | cemms YOUR POTENTIAL , 2 ‘ .
me etlng S . Connect with a community of data science and analytic experts to discover new solutions to complex challenges, contribute'fresh id ain 3 ective J ; | '

the rapidly developing industry. /
pidly ping Ty R \ g

L
. Share COntent Wlth = o Announcement | We're thrilled to announce our newest Alteryx Designer Expert Certified users! Leam more
SERVER

colleagues! COMMUNITY AGTVITY
g ® 4® 118407 Posts
68971 Stars
" 8757 Solutions

PARTNER COMMUNITY

* Discover what other
User Groups are up -

— ACADEMY BLOGS

tO ! CULTURE & Buitt with you in mind. All the training you need now; no fluff. Insights and ideas from the brightest minds in analytics. 4\"
Never. Stop. Leaming.
l& 12KPosts
RYX 294 Posts

\SSOCIATES

(PRIVATE)

ALTERYX USE CASES

a-' ALTER.NATION CULTURE & EVENTS

LATEST PHOTOS

Be a part of the big picture. Find people who share your passion, locally and online, in one Immerse yourself in data and analytics culture through podcasts, online events, and the
of our NUMEroUS groups. Inspire conference!

1.9K Posis 255 Posls

The Thrill
a Lt e ry x ‘ of Selving *This meeting is being recorded and will be shared on the User Group page. ©2019 Alteryx, Inc. 37



ALTERYX ANALYTICS BETA
PROGRAM

REVIEW, TEST, AND PROVIDE === aterye
F E E D B A c K PLATFORM DETAILS
WHAT'S NEXT
* Become a critical part of our development e comer
team!

* Try the latest features and give
feedback to help Alteryx deliver the
best versions of our product!

ALTERYX ANALYTICS BETA

REVIEW, TEST. AND PROVIDE FEEDBACK

Join now: https://community.alteryx.com/t5/Join-Beta-
Program/tkb-p/beta-programs

alteryx | s

*This meeting is being recorded and will be shared on the User Group page.



ALT3R
EVEAYTHING

A podcast about data science and analytics culture

community.alteryx.com/podcast

*This meeting is being recorded and will be shared on the User Group page.






Meeting dates:
* Mid-November 2019

Be on the look out for the meeting
recap!

alteryx |



