ACES GOT ' BLEERy X | T
TALENT:

Ben Moss, Deanna Sanchez, Joe Lipski, John
Hollingsworth, and Michael Barone
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AND CONTESTANTS!

iNSPIRE

MELIFIEIL

MICHAEL JOHN BEN

BARONE HOLLINGSWORTH MOSS
Data Scientist (GIS Manager Consultant
Paychex Clear Channel The Information
2013 Outdoor Lab
2001 2015

#ALTERYX19

DEANNA
SANCHEZ

Senior Consultant
Teknion Data
Solutions
20035




Meet your contestants

Favorite macro, app, or Alteryx tool ¥ 1
)
Coolest worktlow ever created ‘

Top 2 ACE tips and tricks

Lightning round: Buzz and answer (10 mins)
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RULES OF PLAY

3 ROUNDS

4 ACEs

4 8 O JUDGES
1 440 VOTES

1 CROWNED WINNER

: iNS p IRE #ALTERYX19




FAVORITE
TOOL,

APP, OR
MACRO

2 MINUTES EACH

'_ N,. 5 p I, R E #ALTERYX19







GET READY TO CAST YOUR VOTES:
FAVORITE TOOL, APP, OR MACRO

E

DATE TIME NOW MAKE CALL FROM SCORE SENTIMENT
HEADER

S H\\ Wiy
4

-
mm s

iNSPIRE
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ALTERYX FOR
GOOD APP

]
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COOLEST
WORKFLOW
EVER
CREATED

AND | MEAN COOLEST!

NSPIRE #ALTERYX19




REAL TIME MATCHING FOR
DYNAMIC LOBBYIST REPORTS

Wim MEDIAING Baprwsanritive Toe MO2E ok
Query all employes Download US House member info Download data from the FCC fp site || Query our OO0H inventory data : S —————
data from DB and from clerk house gov and join [o and create FM radio polygon and merge with contact data y ne” [
geacode disinct polygons L.l'.'rf'lt'.'.lilr'& and bwld AM radio contours e i -
By e e e D8 et e+ | | [Tt 1 e miars fom s e g o e b e = SN INENAI eNgineening data - f [
I | TP PR T TP G Y T p—— = e,
{ § I ]
Append the | | |
employes counts | k|
l{, E&EI‘L |-""' g . T B r
Aiztriot ey _
; __L : Count OOH inventory L i P
i T AT, | | Hrm lau”::l [.:U'-"Ef l.:"['ﬂ' I.F‘ .I
s e i ane g ©ach district b

B s _- - ] | .4 "_1,-'_I~ 5'|I " "
Create report A ' 1 e vt maciio s r*._h_l‘x
snippels o ' A T ! Mg, " |
output above ! f _ . '-.er E 3
IN 1ADIOS (M o o ] [ Wi Fain ot P Tt s s ot By o i s '_'H it el o L .
== - ¥ R
t = b W
et 3 [ o 11
-
'=l..__....'. .,_,_ dan i_i.. m.f H‘_"L_ —y
et e I-'" i‘ N
Assomble ::'m-rJ HL"HJLI - + ' D
I - Oindie Cowerins
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LEGOLYTICS

f

HOME

™

DISTRICTS

PRIVATE
STUDIO

INSIGHTS

iiNSPIRE

YL « A PFLIFIEEL =« 206 ]

Most Popular + Latest Workflows

Latest

Lego Portrait

>
d

y Ben Moss

alterys

Ben Moss @benjnmoss - 25 Dec 2018
I've- managed to go next level nerd this year; asked my dad to take a picture and | aeated
an @alteryx workilow that converts that image into a Lego set. I've also managed to get a

50% discount compared to the @LEGD Group price by using larger brick sires where
possible

) 12
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SITE SELECTION

INPUTS
FOR HEALTHCARE
i a éf
=
« Analyzes drivetimes & spatially matches patients to hospitals ' - ': 4
« Determines top Experian MOSAIC Segmentation for each group - m 3 | %

* Find groups with similar demographics & calc % of top segments
» Matches patients outside of catchments areas to target groups

» (Generates maps catchments & patients in underserved areas

« Visualizes where new hospital locations may be optimally sited

REARARE E

i « AMPLIFIEI

#ALTERYX19
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SITE SELECTION
FOR HEALTHCARE

SPATIAL ANALYTICS
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TOP MOSAIC GROUPS

|

@0
II:"-ﬂ. A

= o IR

@ —-n -m .\II

NSPIRE

i « ABMPBPLIFIEE

MAPS,
MAPS,
& MORE
MAPS

H w ;j“i -4 1_..--' '.;._;.:g.
; | Y
% Fig = I:_fﬁ-
Ir-.. L ey ﬁ_-,.__ﬁ _f_-‘_f-}
i 9 T
- T P *‘-;r.u’f ;ﬂ r_i.'" .Qt_.- 'F
visg i __&Jg ! #_*5, i -=-'.=-5“":I\_;.
AT S o, . "
PR = ’
g 1. . L i“-:r"". s Ot
i e NI
P o P
L. T T, T
_'f'\-'_ A ..-:"' @ .-'F“ - ‘:IJ{JL
..".:LIF i | '-',' Lr"‘* ﬁl}n_j‘ﬁ:l ':F' --\_‘—\-Iﬂ\_
= 'f: X ol .'H‘x?(hfr“
2 i |‘| ' - %

FFREREDRE
12315 pL 3
= G L .

#ALTERYX19




NEIGHBORHOOD
DEMOGRAPHICS o

When we were looking to move, we wanted to know a few things 4 @ L0 5 O - {T]
about the neighborhood we were potentially moving to (ages,

couples vs. singles, median housing value, household size, Q E J56 ﬁ
mosaic groups). We wanted to zoom to a neighborhood and J
draw our own polygon around the area we were focusing on, ‘D

:. | i ._l.l._. 3 _; 3 -
o L
4 e T —
' e A ki Bera Chseshong
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F il EE : e
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R A e & o O mTs
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SELECTED AREA DEMOGRAPHICS POPULATION

)13 Square Mile Iy —— :-I:ﬁ;ﬂ‘TiL STATUS
Total Population | FE3 5
i\ Total Famiies | 220

Pet_MamaiStatusUnknown

Mean Household Size | 2
e Homemakers | 95 £3850 %
AFP OUTPUT (PCXNML) Age 35- 54 | 1 o

LT %

B
Macian Housing \alue | 5233 410

MOSAIC GROUPS
Mceaic SPECIFIC GRADE LEVELS

Pel_Marrie

BOOMING WITH CONFIDENCE: Prospencus established couples in their paak &aming years Ining m Boomang with Confidence suburban homes 2T 2% 5o

GOLDEN YEAR GUARDIAMNS: Retirees Iving in settled residences and communites 1847% 2

AUTUNN YEARS! Autumn Years Established and mature couples iving gratfied ifestyles in older homes 11.25% d.45%

FOWER ELITE: The wealthiasi households in the US [ving in the most exclusive nesghborhoods and anjoying o that lifs has to offer 10.82%

THRMNG BOOMERS: Upper-middie-class baby boomer-age couples kving comiortable-Thriving Goomers ifestyles settied in lown and exurban homes BE1% A%

SUBURBAN STYLE: Middla-aged athnically-miosd suburban families and couples saming upstals incomes B 40% B

FLOURISHING FAMILIES: Affluent middis-aged tamilies and coupies saming prospercus incomes and living very comiforiable active ifesiyles 4 50% %

SINGLES ANLD STARTERS, Young Singhes staming oul and $ome staner famibes in diverse urban tommunies 18M% g ™ 2 GA%

BLUE 5y’ BOOMERS: Lowser- and middie-ciass baby boomer-aged housshodds living in small-Blue Sioy Boomars fowns 1.75% &

MIDDLE-CLASS MELTING POT. Mid-scale middle-aged and established couples living in suburban and fringe homes 1.45% -

SIGMIFICANT SINGLES: Middla-aged singles and Somé ¢ouples sAMing mid-scals intoMmes suppoting acthe city styles of lnving | 127T% g

PROMESING FAMILIES: Young couples with chiigren in starter homes living-child-ceniered lifeshiles 0.55% E 2

FAMILY UIMION: Mid-stale middie-aged families inang in homes suppored by soled-=amily Linon Biuee-o olar oo cupaons 0 45% E

YOUNG CITY S0OL0OS: Younger and middle-aged singlas living active and enarngetic lifestyles in-vYoung City Solos metropolitan areas 042% E

ASPIRATIONAL FUSION: Low-income singles and single parents iiving in urban koo abons stiving 1o make & better Ee 0.05% < =

CULTURAL COMNECTIOMS: Drverse mid- and low-ancome famales in urban apartments and ressdences | 0.0e% .

ECONOMIC CHALLENGES: Econamizally chellenged mix of singles divorced and widowed individuals in smalier cities and urban areas looking 1o make ends meet 000 %

FAMILIES IN MOTION: Younger working-class families caming maderate incomes in smaller residential communifies 0.00%

PAETORAL PRIDE: Mix of lower middle-class unatiached individuals and couples who have saitied in country and small fown araas | OD0o% 0rtis L

UNCLASSIFIED: Not classified | 000% e e B
altedy

2NSPIRE

YO « AMPLIFIED =« 2015
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GET READY TO CAST YOUR VOTES:
COOLEST WORKFLOW EVER CREATED

| VLS | L L f

REAL TIME LOBBYIST LEGOLYTICS SITE SELECTION NEIGHBORHOOD
MATCHING FOR HOSPITALS DEMOGRAPHICS
o =" B L2 Ty ‘r % ML} -
¢
| (=
iNSPIRE #ALTERYX19
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TOP 2
SPEED

TIPS &
TRICKS

60 SECONDS PER TIP

'_ E NSP I. R E #ALTERYX19




GET READY TO CAST YOUR VOTES:
SPEED TIPS & TRICKS

1) SEND EMAIL ON 1) XML TO UPDATE 1) INTERACTIVE 1) SELECTTOOLTO
ERROR CONNECTION CHART ASHTML CREATE FORK
STRINGS FROM A STREAM
2) WORKFLOW 2) SUPER UNION
TEMPLATE ON 2) CONVERTTO 2) CTRL+0TO
STARTUP NULL USING ZOOM IN & OUT
ToNumber()

iNSPIRE
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LIGHTNING ROUND
RULES OF PLAY

4 ACEs
1 O QUESTIONS
4 8 O CONTESTANTS

1 CROWNED WINNER

NSPIRE #ALTERYX19
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AlteryX Inspire "19
E ACE:s Got Talent
VoL :'1|11p]|1i|:-:1
LN} WELULE

iNSPIRE
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AND

YOUR
ACE OF
ACES...

iNSPIRE

MELIFIEIL

AlteryX Inspire "19
ACE= Got Talent
VoL :'1|11p]|1i|:-:1
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AND

YOUR
ACE OF
ACES...

iNSPIRE

MELIFIEIL

AlteryX Inspire "19
ACE= Got Talent
VoL :'1|11p]|1i|:-:1

) Cr g
@Rt
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Michael Deanna




COME AND SPEAKTOUS IN
THE ACE HOME BASE

WE SHOULD ALL BE THERE FROM 4-5PM

ENOPIRE

#ALTERYX19

HNSPIRE




ASK AN ACE
ANYTHING!

.. E N S Pl R E, Y #ALTERYX19

MELIFIEIL
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| — 8
EEFORE YOU LEAVE . O
Please take a moment to complete your evaluation
survey. Hand 1t to the room monitors on your way out, [ I

ENS PIR Q 9 HALTERYX19 4
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altepyx mem

MICHAEL JOHN DEANNA
BARONE HOLLINGSWORTH SANCHEZ
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